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Principal issue  
 
The modernization of technology and the generalization of its use make it a key tool for social 
change, and as a result its ownership and use becomes a fundamental aspect of achieving 
progress and improving societies. (Chui et al, 2012). 
 
Indeed, after computing in the twentieth, it is the digital that will transform 21st century 
companies. This evolution is all the more important because digital technology affects all 
sectors and eliminates the borders between the economic and the social, between solidarity and 
technology. This new paradigm, reconstructed by entrepreneurs combining social commitment 
and economic performance, opens up vast horizons for combining technological innovation and 
social innovation. Especially since, as Paulino (2017) specifies, the success of technological 
innovations often depends on their social natures (Paulino et al., 2017).  
 
The social field, though always present, has often been minimized in studies of technical 
innovations. In this respect, we can no longer underestimate the importance of social, 
organizational, economic and political imperatives in shaping technological innovations 
(Godin, 2010). 
 
Social innovation and technological innovation can be complementary and coexist in a single 
project (Cajaiba-Santana G. 2014). On the one hand, it is difficult to imagine today's striking 
social innovations that do not integrate technological components. On the other hand, we now 
know for sure that a successful technological innovation in an industrial environment is 
conditioned by very important social factors, such as the appropriate management methods, the 
organization of work, the training of human resources or the existence of inter-company 
networks (Gardner et al, 2007). 
 
In contrast to technological innovations, which focus on technological progress aimed at 
creating new products, social innovations are not presented as a technical object but as new 
social practices that eventually become institutionalized. (Zapf, 2000) They focus on social 
goals, such as improving the well-being of the individual or a social group (Gianfaldoni, 2012, 
Aschauer, 2014). 
 
The concept of social innovation is often used to describe innovative social practices that 
respond to frequently observed problems in the organization of society. (Quebec Network for 



Social Innovation (RQIS), 2015). Social innovations are innovations that are social in both their 
goals and their means. More specifically, it is new ideas (products, services, models) that both 
meet social needs (more efficiently than alternatives) and create new social relationships or 
collaborations. In other words, they are innovations that are not only good for society, but also 
strengthen the capacity of society (Hubert, 2011). 
In their research, Chui et al also stated that "the growth of digital reach and capabilities, as well 
as the means of interaction, opened the way for the explosive growth of social technologies. 
Social technologies release the creative forces of users and allow new relationships and group 
dynamics (Chui et al, 2012). 
 
"Social technology" is the use of technology for social, societal and civic action. By mobilizing 
technological capacities, social tech makes it possible to improve the society and its social 
environment, such as: to change practices, to act on inequalities, to create new solidarities, or 
to produce social innovation (Alberghini, et al. 2010). 
 
In fact, how is social tech an opportunity for operators of the general interest? 
 
Digital devices highlight initiatives at the service of society and make it easier to connect 
different actors (associations, companies, institutions, the general public) and access to 
information. (Alberghini, et al, 2010, Bugin et al, 2011, Chui et al, 2012). 
The many possible synergies between the digital world and the challenges of our society also 
make it possible to promote the diversity of social innovation actors: in the first place, 
companies in the social and solidarity economy (associations, foundations, cooperatives, 
mutual societies) , social enterprises) and the entire ecosystem supporting these enterprises, but 
also public authorities, local authorities and the different territories (Duarte, 2011, Derksen et 
al, 2012). 
 
Theoretical and problematic foundation 
 
Indeed, social entrepreneurs are distinguished by their desire to build a social or societal project 
with a search for performance and results assumed. Social tech is already an indisputable lever 
to facilitate their social impact measurement initiatives: social operators can better 
communicate with their target audiences, better follow their path throughout their support and 
identify the evolution their needs more assiduously and finer. Thus, they can continuously adapt 
to the needs of their beneficiaries, adjusting existing services and developing new services 
(Derksen et al, 2012). 
 
This agility can allow them at the same time to access new sources of funding, but also to new 
audiences. It opens, in fact, opportunities previously little explored in the integration of new 
beneficiaries via, for example, remote support for vulnerable or isolated audiences. This brings 
these social entrepreneurs of change to deploy new solutions to problems still poorly served. 
By understanding its stakes and seizing its opportunities, social tech can be a source of great 
progress for social entrepreneurs, who will see their social impact multiplied without their 
social mission being distorted (Leibetseder, 2011, Bugin et al, 2011, Derksen et al, 2012). 
 



The social tech shows us, all the interest of combining Social and Digital Innovation. 
Technology is increasingly seen as an accelerator or lever of social innovation efficiency. 
To do so, it is essential to bring the Tech company closer to the social enterprise and to help 
them to cooperate because when the actors of the two worlds join forces, they reinforce each 
other, they develop together their social and economic performance, they grow and flourish. It 
is also about finding advanced technology applications that will solve, on a large scale, the 
major social challenges of our time (D. MacKenzie and J. Wajcman, 1999). 
 

- How to exploit the innumerable synergies between digital and social entrepreneurship? 
 

- Why social entrepreneurs are struggling to seize digital tools to develop their socially 
innovative projects? 

 
- What about their ability to integrate digital into the realization and development of these 

projects? 
 

Research Themes 
 
As an indication, the theme addressed throughout this special session focuses on the synergy 
between social tech and social innovation. It is subdivided into a set of research axes formulated 
as follows: 
 

- History and Foresight of Social Innovation and its link with Social Tech. 
- Any related or related research related to Social Innovation and Social Tech 
- Perception on digital social entrepreneurship.  
- Digital Literacy and Technology Ownership by the Social Entrepreneur.  
- Social tech; accelerator of social innovation.  
- Ecosystem of digital social entrepreneurship.  
- Social tech and co-construction of social solutions.  
- Digital actors and social actors; what collaboration for more impact? 
- Social tech and territorial anchoring.  
- Social tech, evaluation and measurement of social impact.  
- Orientation and support of the digital social entrepreneur.  
- Social Tech and e-government.  

 
The DDTISTES project (Development Diffusion and Transfer of Social and Technological 
Innovation in the face of Societal Challenges) is based on the search for synergies, up to 
nowadays little realized, between the social and technological innovation at the service of the 
societal stakes and Social Tech is also interested in the fact that digital can be at the service of 
social innovation. 
 


