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Introduction and general summary 

This session focuses on social innovation as a vehicle for social and 
institutional change. It is open to all contributions, in the form of concept 

 papers, empirical studies or case studies that concisely and interestingly 

Co-organizers of the special 
session: 

Omar Hemissi 
MCF. HDR- (ESC-Alger) 
Algeria 
omarhemissi@gmail.com 

document successful social innovation experiences in terms of social 
change, institutional change and social impact. Priority will be given to case 
studies in developing countries as well as Mediterranean countries. 

This  concept  is  often  defined  as  an  innovative  approach  to  address  the 
failures of governments and the market (Sud, VanSandt, Baugous, 2008). 
Indeed,  it  becomes  essential  for  solving  major  social  challenges  such as 
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poverty and social exclusion (Besançon, Chochoy, Guyon, 2013; Dandurand, 
2005) with a goal that can achieve social change (Osburg, Schmidpeter, 
2013). 
However, despite the evolution of research for this conceptthe literature on 

 the subject, emphasizes an often limited understanding of the reality of the 
practices carried out in the territory by the different institutional actors to 
arrive at generating a social and institutional change in the cognitive sense 
(beliefs and values), normative (practical and technical) and regulatory 
framework (Bakker, Dorado, Marti, Zietsma, 2015, Scott, 2013). 

This call for contributions aims in particular to welcome proposals for 
contributions in the areas developed below, without claiming to be exhaustive. 
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Call for papers: social innovation as a vehicle for social and institutional 
change 

This special session aims to provide researchers with theoretical and empirical articles, as well as case 
studies to develop a better understanding of social innovation and the creation of social value by the 
private sector and entrepreneurship. general. Theoretical, disciplinary and methodological diversity is 
encouraged, through communications that will generate discussions at the height of the issues of the 
discipline and offer the transatlantic research community the opportunity to get involved in this 
important subject for the society, organizations and research. 

Social innovation focuses on the development of new products, services, practices, strategies, 
organizational forms, modes of organization, collaborations and relations between stakeholders to solve 
social issues such as poverty, inequalities, climate change and social exclusion (Tracey, Scott, 2016). 
More specifically, social innovation aims to generate value for meeting societal challenges and providing 
solutions to social and environmental problems (Besançon et al., 2013). Over the past decade, social 
innovation has attracted a great deal of interest from academics in various disciplines such as economics 
(Pol, City, 2009), management and organizational theories (Bakker et al. 2015, Nilsson et al., 2015, 
Tracey, Scott, 2016) sociology (Bouchard et al., 2015) geography (Moulaert et al., 2014) or psychology 
(Fairweather, 1967). Given the disciplinary and epistemological diversity that feeds thinking about social 
innovation, it is not surprising to see a variety of definitions and perspectives for understanding social 
innovation (Westley et al. 2014). 

In the wake of the definitional and epistemological debates (Moulaert et al., 2014) we retain the 
definition of the Center for Research in Social Innovations (CRISES) which suggests that social 
innovation is the set of “new social, organizational and institutional arrangements. or new products or 
services having an explicit social purpose resulting, voluntarily or not, from an action initiated by an 
individual or a group of individuals to respond to an aspiration, to meet a need, to provide a solution to a 
problem or take advantage of an opportunity for action to change social relationships, transform a 
framework for action or propose new cultural orientations. By finding a buyer, the social innovations 
thus initiated can lead to social transformations”1. 

Despite the diversity of the state of the art, the field of management and organizational theories has 
mainly focused on how companies and entrepreneurs manage to generate social value through social 
innovations (Chowdhury & Santos, 2010, Howaldt, Kopp, & Schwarz, 2015). This reflection focuses on 
the fact that social problems are both a threat and opportunities for businesses and entrepreneurs (Porter 
& Kramer, 2011). Companies can thus generate negative and positive impacts on society and the 
environment. That said, through their practices of social responsibility, innovation, strategies of creation 
of shared value, intersectorial collaboration, technological innovation, and the implementation of hybrid 
business models that balance social and environmental logics. and economic, companies can also 
advance social progress goals in areas such as health, education, and poverty alleviation (Dyllick, Muff, 
2016, Margolis, Walsh, 2003, Spence et al., 2011). 

More recently, two trends have gained momentum in the social innovation literature. On the one hand, 
research on social enterprises, presented as organizations combining an entrepreneurial dynamic to 
provide services or goods with a primary objective of meeting social needs (Dacin et al., 2011; Raufflet 
et al., 2016 Schaltegger, Wagner, 2011, Spence et al., 2011). On the other hand, hybrid organizations - 
those that combine both social and economic goals - have also emerged as an important object of study 
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in the literature (Battilana, Dorado, 2010, Battilana, Lee, 2014). These organizations, because of the 
sustainability of their business model that is both economically and socially viable, represent an 
important vector of social innovation (Battilana, 2018). 

This special session aims to encourage new research and documentation of new social innovation 
processes that can enrich our knowledge of the relationships between strategy, social innovation, social 
impact, social and institutional change. Among the targeted lines of research, this session welcomes 
contributions in the following fields, but also in related fields: 

• How can we move from social innovation to social and institutional change? 
• What motivations drive local actors to invest more in social innovation? Through which process? 
• How do these actors interact with stakeholders including governments? 
• How are social innovations negotiated between actors? How do they emerge? 
• what are the ideal conditions for achieving social and institutional change in the cognitive 

(beliefs, values), normative (practical and technical) and regulatory (legal framework) sense? 
• What roles do intersectoral collaboration networks play in social innovation? 
• How can we spread social innovation? and by which development strategies? 
• Under what business models could we generate social innovation? What are the dynamics and 

characteristics of these models? 
• How can social innovation contribute to the general improvement of the quality of life (collective 

life, transport, freedom, social inclusion, urban cleanliness, sustainable mobility, etc.)? 
• How can social innovation contribute to education, citizen participation, democracy, the 

associative movement and solidarity actions? 
• How can social innovation facilitate entrepreneurial accompaniment, capacity building among 

marginalized actors, students and young graduates? 
• By what means can social innovation contribute to the fight against poverty? 
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